
 

Martin Luther King Jr. Day Sale (Plano & McKinney) 

2019 Project Event  

Final Report 

 

 

 

 

 

 

Start Date Plano:  January 18th – 19th, 2018 

Start Date McKinney:  January 19th, 2018 

  

Completion Date:  January 19th, 2018 

Location:  The ReStore 

  2060 W Springcreek Parkway             2060 Couch Dr.   

                              Plano, Texas 75023                              McKinney, Texas 75069 



Narrative Report 

   This year was the first time the ReStore’s 

had a sale during the Martin Luther King 

Jr. Weekend. The goal was to make 

awareness of our locations and drive 

sales. The methods we used to advertise 

are printed posters, flyers, Facebook, new 

large 24x36 50% off signs for the outside 

of the Plano ReStore, and a radio ad 

announcing the Plano ReStore sale. 

Overall, the event drew large attention. Through Facebook we produced a 7 day 

Plano ReStore 50% off event ad reaching 10,812 people, and the McKinney 

ReStore event ad reaching 878 on their rug sale. The Plano ReStore had 267 

people interested in going to the event. The grand total # of people reached by the 

last sale day was 12.4 k for the Plano ReStore and 1.2k for the Mckinney ReStore. 

 Sales hit $13,136.20 for the Plano ReStore on Friday, Jan. 18th . The sales for 

the MLK event, were biggest for Plano since the Grand Opening event of 2018. 

The changes that lead to this events success were the addition of the large 24x36 Sale Signs on 

the outside of the store and the high energy radio ad that told about the Habitat mission, the 

location of the ReStore, and what merchandise and discounts it provides. Plus, this event we 

obtained a permit to allow ReStore flags and the edge of W Springcreek Rd.  All of the new 

additions to advertising brought new customers and lead to better awareness of the ReStore 

locations and merchandise. 

Marketing Focuses 

I reached out to 97.5 KLAK FM and they were able to place our event on the website for free. 

We utilized social media by making a Facebook event and I paid for a 7 day ad ($35) that 

reached $1,478 people in between December 7th and December 14th and the final total 

reached on December 15th was 3,000 people. 

 



 

 

 

 

 

Goals & Objectives 

Our stated goals for this event and every ReStore event were:  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Event Goals 

  
Increase awareness of the store The added signs, radio, and flyers brought more 

attention and lead to an increase in shoppers.  

Reach new customers  We were able to reach new customers through 
Facebook and established connection by passing out 
new fridge magnets that say the ReStore contact. 

Provide a better info on the merchandise the 
Restore has to purchase. 

Through video and personal interaction we were 
able to help people understand the merchandise 

Create a fun and service filled atmosphere  We provided cookies and drink for people first 
coming in and it was a great success at the Plano 
ReStore 

Reaching new customers through various 
media. 

Facebook ads has a 12.4 reached for Plano and 1.2k 
for connection with McKinney. The radio ad was very 
professional and brought some customers as well.  

Educate people on the benefits of buying 
though Habitat. 

When we engaged in conversation with customer we 
always mentioned that every purchase helps build a 
home. 

Introduce customer to our new 2 ReStore  
locations  

Through our Newsletter current customers were 
drawn to another option the shop. 



 

 

Financial Report and Opportunities to Grow 

Most of the money was spent on in house printing of posters and flyers. We spent $177.31 dollars for Facebook Ads that 

promoted this event. The radio ad was a cost of $250 dollars   

We have decided in the future we want start advertising just on the direct week of the 50% off sale events. We feel that 

changing the advertising length will keep people from waiting to buy and improve the sales other times in the month. 

 

 

 



 



 



 



 

 



 

 

ReStore Sales by Date  - Saturdays Only 

   

   

Dates for Plano ReStore Attendance $ Total Sales 

January 18th , 2019 
January 19th 2019 

Around 200 
Around 150 

13,136.20 
5,553.34 

Dates for McKinney ReStore   

January 19th, 2019 Around 200 3,887 

 

         Fridge Magnets 
Given to new customers    

        

 

 

 


