
MARKETING & COMMUNICATIONS TEAM
AGENDA ITEMS 

Colt Handorf, Mallory Vickers, Kristin Patoni & Brandon Washington



Sample: Digital Marketing Timeline



National Average Statistics & Terms
Bounce Rate: Users are exiting the entire website without clicking through to any links.

20-50% is Good standing.
50-70% is Average standing.

Average Time: Average time spent on a page.
52 seconds is the standard across many industries.

Click Through Rate (CTR): the percentage of people visiting a web page who access a
hypertext link to a particular advertisement.

1-5% is average.
Open Rate: Out of all emails sent, open rate is the percentage of those that opened the email.

20% is higher education standard.

Impressions: How many times an ad shows up.
Reach: How many unique users an ad shows up to.
Clicks: How many people clicked the link the ad directed to.

1-5% is average.



FRESHMAN 
COMMUNICATION 
JOURNEY

All communication journey are composed 
of a series of nine postcards, nine emails, 
and nine digital ads on social media 
websites such as Facebook, Instagram, 
Twitter, and even Google.  
Viewbook

• Travel Pieces for campus visits
• Search Letters & Postcards
• Digital Search Ads
• Admittance Packets
• Financial Aid Brochures
• Viewbook



High School Visits & Campus Tours
Freshman Travel Pieces are an 8-page guide to A&M-
Commerce, condensed down from the larger 
Viewbook. Prospective Students receive these at high 
school visits and when taking a tour on campus. 
Available in English and Spanish versions.

Admission Recruiters send fillable posters to high schools before 
scheduled visits to be posted around the campus for these 
recruitment efforts.

RFI Tile Card



Search Letters
This letter is sent to all prospective students based on credentials in their 
junior or senior year of high school.

• The front page is a promotional letter for the university and an effort to 
reach out to these students to get them to consider TAMUC.

• The back page has various infographics about the university.



Texas A&M University-
Commerce Viewbook

40-page guidebook of all TAMUC offers. 

• Spirit & Traditions
• Athletics
• Degree Programs
• Housing & Campus Safety
• Student Experience
• Student Organizations
• Admission Requirements/Cost & Aid
• Campus Map

This piece is handed out to accepted 
students visiting campus.



Select 2-page spreads 
in the Viewbook



Freshman 
Admitted Packet

• Envelope
• Folder
• Inserts



Rising Lion Program 

postcard

envelope

Schedule and flyer

These pieces are used to promote the Rising Lion Program to students that are eligible for Rising Lion.



ROAR & New Student Orientation Handbooks: 
Freshman & Transfer; 

Lion Families Companion Piece
The handbook guides new students to 
TAMUC for the resources on campus and 
how to use them. It contains additional 
information for new students covered 
during the New Student Orientation 
Sessions.
• Handbook
• Schedules
• Lion Families Companion Piece



ROAR Webpage

• Sessions: 6,006
• Users: 2,438
• New Users: 2,769
• Average Time: 1m 33s
• Bounce Rate: 51.75%; *50% is the 

national average



TRANSFER 
COMMUNICATION 
JOURNEY

• Travel Pieces for campus visits
• Search Postcards
• Digital Search Ads
• Admittance Packets
• Financial Aid Brochures
• Viewbook
• Academic Academy Promotion



Transfer Admitted 
Packet/Folder

Travel Piece



Academic Academies
Rack Card EmailsPostcards



CBE: Email, Digital Ads & Postcard Designs

Combined Metrics For All Emails:
• Emails Sent: 18570
• Average Open Rate: On Target 
50.06%; *20% national average
• Click Thru Rate: On Target 2%; *1% 
national average

Combined Metrics for Ads:
• Impressions: 872,951
• Reach: 250,408 (unique views)

postcards



Transfer Tuesday/Thursday

Combined Metrics For ALL Emails:
• Emails Sent: 25,875
• Average Open Rate: 59.1286%; 
*national average 20%

An event designed for 
Transfer Students, 
this event has seen 
an increase in 
transfer student 
enrollment at A&M 
Commerce at Dallas. 



Financial Aid Donor-funded 
Scholarships Rack Card

Financial Aid FAFSA 
Postcard – “Don’t Forget”

These pieces were 
designed to promote 
Donor-funded 
Scholarships for Financial 
Aid and to remind 
students who have 
applied but still need to 
complete their FASFA.



GRADUATE 
SCHOOL

• Postcards



Graduate School Postcards



ENROLLMENT 
EVENTS

• Dallas Site
• Jump Start/Registration Rally
• Lions Innovation Showcase
• Apply Now Campaigns
• Mane Event
• Admitted Student Day



A&M Commerce at Dallas



Jump Start & Registration Rallies

Jump Start College is a new initiative for Summer II 2023.
Registration Rallies are events designed to move prospective 
students through the process of being fully admitted in addition to
the registration process and enrolling in classes.
• Website Landing Page
• Banners
• Postcard
• Flyers
• Digital Ads

REGISTRATION RALLY
Sessions: 3,488
Users: 2,438
New Users: 2,050
Average Time: 1m 17s; 
*NA 53 seconds
Bounce Rate: 58.83%; 
*NA 50%



Jump Start College Cont. 



Lions Innovation Showcase –
Hosted by the College of Business

Combined Metrics For 16 Emails:
• Emails Sent: 1,117,793
• Average Open Rate: On Target 30.36%; 
*NA 20%
• Total Clicks: 1,681



Admissions Tablecloths and Feather Flags

These are used at Mane Event, Admitted Student Day, and other events on and off-campus.



Mane Event
Mane Event is one of the largest events on campus to showcase 
everything A&M-Commerce has to offer prospective students.
• Signage
• Event Brochures
• Postcards
• Table Cloths
• Digital Ads & Emails
• Marquee Signage



Admitted Student Day
Designed for students that have been accepted to TAMUC.
• Signage for parking, sessions & presentations, and 

directions/maps
• Event Brochures
• Postcards
• Digital Ads/Emails
• Marquee Signage
• T-Shirts for each college
• Lanyards & Name Badges –personalized for each college
• Yard signs for students to take home and put in their yard



Mane Event & Admitted Student Day Email Metrics

Combined Metrics For 6 MANE EVENT Emails:
• Emails Sent: 421,693
• Average Open Rate: 44.48%; *NA 20%
• Click Thru Rate: 1%

Combined Metrics For 6 ASD Emails:
• Emails Sent: 416,307
• Average Open Rate: 45%; *NA 20%
• Click Thru Rate: 1%





LIAISON 
INTERNATIONAL

Liaison International is a marketing 
partner that assists in the recruitment and 
increased enrollment of students using 
variable print to drive authentic 
communication, craved by today’s student 
market.  

• Search Postcards
• Digital Search Ads
• Admittance Packets
• Financial Aid Brochures
• Personalized URL site





LIAISON: Acceptance Brochure & Letter
Acceptance 
Letter

Acceptance 
Brochure



LIAISON: Personalized 
Financial

Aid Brochure with Offer 
Letter

Inside – Personalized
Award Letter

Also printed generic version & 
working on a Spanish version



MISCELLANEOUS
• Retractable Banners
• Welcome Center Wall Wraps
• “Apply Now” Campaign
• ThankView Videos



“Apply Now” Campaigns

• Campaigns Sent: 24,405
• Open Rate: 55.3%; *NA 50%

Applications for 2024 are open and 
we are planning on running 
another “Apply Now” campaign.



ThankView Videos

ThankView is used to send 
personalized videos directly to 
future and current students 
through their email.  

• Admitted Student Day

• Mane Event

• Transfer Tuesday/Thursday

• Rising Lion

• Application Deadlines

• Financial Aid Reminders
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